Why Digital Advertising and
Search Engine Optimization Work Together

t's time to scrap the idea that Digital Advertising and Search Engine Optimization (SEO)
are seperate and start looking at why using them together is key to your digital success.

Cover All Your Bases

For generic searches, clicks happen most often on organic listings.
For high commercial intent searches, clicks happen most often on paid listings.
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SEO + Digital Advertising Wins

Success online depends on using SEO and Digital
Adverting stategically to increase conversion rates 65

and be where your audience is when they're looking.

*Qur stats are given to us our Google Partner www.GetG5.com



